


One of the leading insurers
in the world



Through Generali Employee Benefits, 

the Group operates 

in more than 100 countries



LIFE AND P&C PRODUCT INNOVATION



TRADITIONAL CHANNELS DIRECT CHANNELS BANCASSURANCE

Traditional channels account for most of the

Group’s premium collection.

Generali relies on agencies, financial advisors,

brokers and other partners to distribute its

products and solutions with a view to providing

a convenient and excellent service to clients.

Generali adopts optimised sales processes to

increase sales effectiveness and profitability. In

particular, the Group is streamlining the

structure with simplified and modern processes

tailored to the clients’ needs.

Generali is Europe’s leader in direct channels

(internet and telephone) and intends to further

improve its position by launching new initiatives

in high-growth markets.

► Leader in Italy, where it created, through

Genertel, the first Italian online Life, P&C and

Pension insurance portal

► Leader in Germany, where it has been

present since 1982 through COSMOS Direkt

► Leader in France in the online Life insurance

segment

► First operator in Hungary, where Genertel.hu

was launched in 2007

► Rapidly growing in Slovakia, where

Genertel.sk was launched in 2010, and in

Turkey, where the multi-access platform

started in 2014.

Generali plans to enhance its bancassurance

channel by maximising the full potential of the

existing partnerships as well as exploring new

initiatives. Bancassurance will be key in the Life

segment to increase the share of capital-light

products and in the P&C segment to boost

sales.
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2018 GROSS WRITTEN PREMIUMS: € 67 BLN PREMIUM INCOME EVOLUTION BY GEOGRAPHIC REGION
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GENERALI IN THE REGION

2007 vs 2018

The Austria, CEE  & Russia Regional Office is also responsible for the Russian market. Russia is not included into the  numbers 
shown on this page.
1Concordia (PL) and Adriatic Slovenica (SLO) are included in the aggregated GWP figure
2Adriatic Slovenica included in the market ranking

Austria, CEE & Russia Regional Office
Generali CEE Holding

Generali Investments CEE

Generali Real Estate CEE

Companies in 13 markets 
Austria

Bulgaria

Croatia

Czech Republic

Hungary

Montenegro

North Macedonia

Poland

Romania

Russia

Serbia

Slovakia

Slovenia

1832 1989 2008 2015 2018

#2

#2

#3

#3

#2

#22



2017 2018
GENERALI ACEER REGION KEY FIGURES (€ MLN) 1

By country
Austria 39%

Bulgaria 1%

Croatia 1%

Czech Republic 28%

Poland 10%

Hungary 7%

Slovenia 6%

Romania 2%

Slovakia 4%

Serbia & Montenegro 3% Life (€ 2.7 BLN)

40%

P&C (€ 4.1 BLN)

60%

2 Concordia (PL) and Adriatic Slovenica (SLO) are included in the aggregated GWP but not in the Operational Result
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1According to "Rzeczpospolita" (daily) and the Polish Institute for Quality Research
2 Figure does not include Generali Investment TFI
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