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Through Generali Employee Benefits, 

the Group operates 

in more than 100 countries



LIFE AND P&C

In the L&H segment, the offer range includes, non-exhaustively,

Savings and Investment (including Unit-Linked and hybrid)

solutions, protection, accident & health covers, and advanced

plansfor multinationals.

PRODUCT INNOVATION

Generali relies on innovation as a key driver for future growth.

Innovation allows for tailored and modular solutions (incl. Both

insurance covers and services) and faster product development.

Through innovation, Generali will achieve product excellence,

applicable also to the product development process resulting 

in a reduced time to market. Products are reviewed frequently to

ensure Group’s standards are met.

In the P&C segment, Generali is committed to enhancing the

performance of the P&C offer, by improving the sophistication of

i ts products and services for a better definition of clients’ 

profiles, and its claims management services.

Generali is a leader in the retail segment and it is increasing the

contribution of the Commercial business, in which it serves from

small to large companies at international level leveraging the

Group’s global reach and its strong ties with international 

brokers.



TRADITIONAL CHANNELS DIRECT CHANNELS BANCASSURANCE

Traditional channelsaccount for most

of the Group’s premium collection. Generali

relies on agencies, financial advisiors, brokers

and other partners to distribute its products and

solutionswith a view to providing a convenient

and excellent service to clients. Generali

adopts optimised sales processe s to increase

sales effectiveness and profitability.

In particular, the Group is streamlining the

structure with simplified and modern processe s

tailored to the clients’ needs.

Generali isEurope’s leader in direct channels

(internet and telephone) and intendsto further

improve itsposition by launching new initiatives

in high-growth markets.

 Leader in Italy, where it created, through

Genertel, the first italian online Life, P&C

and Pension insurance portal

 Leader in Germany, where it has been

present since 1982 through COSMOS

Direkt

 Leader in France in the online Life

insurance segment

 First operator in Hungary, where

Genertel.hu waslaunched in 2007

 Rapidly growing in Slovakia, where

Genertel.sk wa s launched in 2010, and in

Turkey, where the multi-access platform

started in 2014.

Generali plans to enhance its bancassurance

channel by maximising the full potential of the

existing partnershipsaswell as exploring new

initiatives. Bancassurance will be key in the Life

segment to increase the share of capital-light

products and in the P&C segment to boost

sales.
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2019 GROSS WRITTEN PREMIUMS: € 69.7 BLN GROSS WRITTEN PREMIUMS IN 2019 BY PRODUCTS

Italy  36%

Germany 20%

France 19%

International 12%

Austria, CEE & Russia 10%

By area

Group Holding and other companies 4% Life (€ 48.260 mln)

P&C (€ 21,526 mln)



GENERALI LEADER 

IN THE REGION
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2019                                                   

GENERALI IN THE REGION

2007 v s 2019

The Austria, CEE  & Russia Regional Office is also responsible for the Russian market. Russia is not included into 
the numbers shown on this page.

Austria, CEE & Russia Regional Office
Generali CEE Holding

Generali Inv estments CEE

Generali Real Estate CEE

Companies in 13 markets 
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By country
Austria 38%

Bulgaria 1%

Croatia 2%

Czech Republic 27%

Poland 10%

Hungary  7%

Slov enia 6%

Romania 2%

Slov akia 4%

Serbia & Montenegro 3% Life (€ 2.7 BLN)

38%

P&C (€ 4.4 BLN)

62%

GROSS WRITTEN PREMIUMS IN 2019 BY PRODUCTS (in %)GROSS WRITTEN PREMIUMS IN 2019 BY MARKETS (in %)
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€ 32 mln sales revenue in 2019
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